Christina Alphonse Kamel
10 Nabil El wakkad St, Ard El Golf, Heliopolis.
Mobile: 0121067335, 01220483483, 01149667775

Home: 24187688
E-mail: Christina.alphonse737@gmail.com
Objective:
Seeking a challenging career in a multi-national organization to utilize & enhance my qualifications & experience.

Work experience:
· From 1st of Mar2016 till now: I-Makaseb & Gras Savoye Willis Towers Watson, Helal Golden Star. Position: Marketing Executive – Part time.

· From Nov. 2017 till now: Premium Card, Position: Senior Marketing Executive 
Promoted to Market for Multiple channels (Brands – Corporates – End users) “Daniel Hechter sister company.

· Plan & implement marketing activities across all online & offline channels.
· Manage delivery of all marketing activity within the agreed budget.

· Business and Marketing Docs (Company profile, competitive positioning, strategy, proposals, business requirements online consumer behavior …. Etc.)
· Optimize the budget & prioritize the campaigns as per yearly business objectives & targets.

· Design Up selling & Cross selling Marketing Campaigns for Corporates & Brands.

· Design target based campaigns & activities.

· Segment target audience for every campaign.

· Calculate ROMI on activity basis.

·  Media & Video Production.
· Market research for the business department needs.

· Handling and follow up on the designers work.

· Handling and follow up on any marketing application production on our own (booths, posters, giveaways ... etc.

· Creative ideas for our marketing applications. 
· Annual plan & set the yearly calendar, occasions for the Marketing plan & presented to CEO.
· Setting online marketing strategy and brand recognition.

· Content creation (Website, PR, Social media), as well handling website revamp project.
· Contributing to social media engagement and brand awareness campaigns;

· Contributing to company and industry blogs and managing e-communications;

· Developing and integrating content marketing strategies.

· Handling and organizing PR campaigns, events and Company presence in conferences and expo.

· Follow up delivery dates with production.
· Competitive analysis.
· Preparing retail reports & analysis on weekly basis.
· From Apr 2017 till now: Daniel Hechter, Position: Marketing Executive & Assistant Brand Manager.

·  Plan & implement marketing activities across all online & offline channels.
· Manage delivery of all marketing activity within the agreed budget.

· Business and Marketing Docs (Company profile, competitive positioning, strategy, proposals, business requirements online consumer behavior …. Etc.)

· Market research for the business department needs.

· Handling and follow up on the designers work.

· Handling and follow up on any marketing application production on our own (booths, posters, giveaways ... etc.

· Creative ideas for our marketing applications. 
· Annual plan with BD director.

· Setting online marketing strategy and brand recognition.

· Content specialist (Website, PR, Social media).

· Contributing to social media engagement and brand awareness campaigns;

· Contributing to company and industry blogs and managing e-communications;

· Developing and integrating content marketing strategies.

· Handling and organizing PR events and Company presence in conferences and expo.

· Write down clear and fully detailed Item list and generates codes from the retail system

· Plan and make decisions regarding models and quantity to be produced for FW17 Collection.

· Setting prices and negotiate costs.
· Follow up delivery dates with production.
· Competitive analysis.
· Communicate and provide necessary information to VM and shop managers.

· Preparing retail reports & analysis on weekly basis.
· Monitor Best sellers and bad sellers & follow up the shops replenishments and redistribution.

· Execute all production of all marketing promotional materials ( shopping bags, wrapping papers , stickers , uniforms , suits bags and posters)

· Communicate with VM to implement the new Shops windows.

· Managing City Line.
· From 1st of Apr2015 till Jul 2016: Masary, Position: Marketing Executive.

·  Plan & implement marketing activities across all online & offline channels.
· Manage delivery of all marketing activity within the agreed budget.

· Business and Marketing Docs (Company profile, competitive positioning, strategy, proposals, business requirements online consumer behavior …. Etc.)

· Market research for the business department needs.

· Handling and follow up on the designers work.

· Handling and follow up on any marketing application production on our own (booths, posters, giveaways ... etc.

· Creative ideas for our marketing applications. 
· Annual plan with BD director.

· Setting online marketing strategy and brand recognition.

· Content specialist (Website, PR, Social media).

· Contributing to social media engagement and brand awareness campaigns;

· Contributing to company and industry blogs and managing e-communications;

· Developing and integrating content marketing strategies.

· Handling and organizing PR events and Company presence in conferences and expo.
· Team building activities.
· From 1st of Aug2012 till 30th of Mar2015: GDF Suez Exploration Egypt.
· From 1st Nov2012 till 30th jul: Misr Italia Holding Co., position: Recruitment Officer. 
· A junior recruiter conducts interviews both over the telephone and face to face, quizzing candidates on subjects including educational background and professional experience.
· When a suitable candidate has been found, a junior recruiter extends a verbal offer of employment as well as drafts and delivers a formal written offer letter.
· Created a Tracking System for the candidates' resumes as a computer based applicant tracking system, also as candidates apply for positions, a junior recruiter thoroughly screens each resume to determine appropriateness. Resumes are often tracked using this computer-based applicant tracking system (ATS) such as PeopleSoft or Brass Ring. 

· When a new position is available, it is the responsibility of a junior recruiter to create a job advertisement for posting on internal and external job boards.
· Work closely with Hiring Managers to develop position profile and to understand overall needs and requirements. (Description, salary, timing, expectations, etc).      
· From Dec 2010 to 1st of Nov2011: HSBC Bank:  Smart Village Branch.
· Position: Customer Service - Banking Department

· From 1st of Sep 2010 to 1st of Nov 2010: Marcomme 's code for marketing and advertising :The script writer of the campaign( weladek mekamleen ashanek ya Masr on ONTV) 
Education:
June 2010: Bachelor of Arts, Faculty of Arts, English department, Ain Shams University.
June 2005: Secondary school Certificate, Saint Mary School.
Post Graduate Studies:
Digital Marketing 
Banking training certificate in the Egyptian Banking Institute Certified from Central Bank of Egypt (Retail banking, Banking operation, Credit, Treasury and financial market, The legal aspects of commercial paper, Foreign trade, Customer service.)
Courses:
· Social Media (AmCham)

· Leadership Skills (how to jump your shadow)

· DISC Analysis and how to treat others.

· Communication Course.

· Counseling & Psychological Courses.
· Addiction and recovery course and how to help an addict.
Languages:
English: Good speaking and writing.

French: Second language.

Arabic: Mother tongue.

Computer skills:

Microsoft Office: Word, Excel, and PowerPoint (good knowledge).
Excellent Internet & Research skills: (very good knowledge).   
Training experience:
National Bank Société Générale NSGB:  Human Resources Dep. (summer 2006, 2007, 2008)
Extra curriculum activities: 

Addiction service
Teenagers' service & Counseling.
References: Up on request
Personal data:

Date of Birth: 25th September 1987

Place of Birth: Cairo, Egypt

Nationality: Egyptian
Gender: Female

Marital Status: Single
